PRESS RELEASE – 7 DECEMBER 2017
FOR IMMEDIATE RELEASE
MINT WON TWO PRESTIGIOUS AWARDS FOR LEADING BEST
BUSINESS & INVESTOR RELATIONS PRACTICES IN ASIA
Minor International Public Company Limited (“MINT”) is pleased to announce the acceptance of two awards for
its excellence in business practices and investor relations.
MINT was named a “Most Honored Mid-Cap Company” in Thailand by Institutional Investor in the 2017 All-Asia
Executive Awards. Institutional Investor’s Annual All-Asia Executive Awards are one of the most influential awards
and this is the first time that Institutional Investor published country winners from emerging countries in Asia. The
Most Honored Companies ranking reflects the recognition by the investment community in the areas of corporate
governance, management leadership and investor relations practices. The 2017 awards were based on a survey
of more than 3,900 investment professionals at 980 financial services firms managing an estimated $1.5 trillion
in Asian equities.
In addition, MINT won “Best in Sector Award” in the Consumer Discretionary sector at the IR Magazine Awards
& Conference – South East Asia 2017. This is the fourth time that MINT has received this award. For over 25
years, IR Magazine has honored excellence in investor relations around the world. The Awards were based on
votes of hundreds of investors and analysts on which companies lead the best investor relations in Southeast
Asia.
William E Heinecke, Chairman and Group CEO of MINT commented, "We are honored to be widely recognized
among the investment community in Asia. These prestigious awards are great testaments of our commitment to
lead best practices for all aspects of our company. We will continue to take necessary steps to drive better
engagement with investors and build long-lasting value to our stakeholders.”
About Minor International:
Minor International (MINT) is a global company focused on three core businesses: restaurants, hospitality and
lifestyle brands distribution. MINT is one of Asia’s largest restaurant companies with over 2,000 outlets operating
system-wide in 18 countries under The Pizza Company, Swensen’s, Sizzler, Dairy Queen, Burger King, Thai
Express, The Coffee Club, Ribs and Rumps, BreadTalk (Thailand) and Riverside brands. MINT is also a hotel
owner, operator and investor with a portfolio of 156 hotels and serviced suites under the Anantara, AVANI, Oaks,
Tivoli, Elewana Collection, Marriott, Four Seasons, St. Regis, Radisson Blu and Minor International brands in 24
countries across Asia Pacific, the Middle East, Africa, the Indian Ocean, Europe and South America. MINT is one
of Thailand’s largest distributors of lifestyle brands focusing primarily on fashion, home and kitchenware and
contract manufacturing. Its brands include Gap, Banana Republic, Brooks Brothers, Esprit, Bossini, Etam,
Charles & Keith, Pedro, Radley, Anello, Zwilling J.A. Henckels, Joseph and ETL Learning. Bemynt is MINT’s ecommerce platform offering premium fashion and lifestyle products. For more information, please visit
www.minorinternational.com.
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