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MINT RAPIDLY GROWS ITS PRESENCE IN THE MALDIVES  

WITH 50% INVESTMENT IN NIYAMA, A PER AQUUM RESORT  
 
 

Minor International Public Company Limited ("MINT") today announced the acquisition of a 50% stake in NIYAMA, 

Maldives. NIYAMA is part of the Per AQUUM brand, which MINT acquired 50% of in August of this year. The total 

investment in NIYAMA is USD 22.5 million.  

NIYAMA is a modern 86-key resort that offers guests more than a romantic Maldivian escape by balancing tranquillity 

with a sense of discovery, stimulation and fun. Located in the South Western Atoll of Dhaalu, NIYAMA is a 40 minute 

seaplane flight from the capital, Male. NIYAMA was developed using Per AQUUM’s visionary and iconic design 

philosophy to create a luxury, contemporary, vibrant resort for the stylish aspirational traveller.  NIYAMA incorporates 

traditional Maldivian elegance in a naturally modern aesthetic and welcomed a world first to the Maldives with the 

opening of Subsix, the world’s first underwater music club. 

MINT has a proven track record in operating hotels in the Maldives. Since its first hospitality footprint in the archipelago in 

2006, MINT today operates six luxury hotels in the country under Anantara, Naladhu and Per AQUUM brands. In 

addition, MINT also operates seven restaurant outlets in the country under the brands Thai Express, The Coffee Club, 

Swensen’s and Burger King. 

William E Heinecke, Chairman and CEO of Minor International commented, “This is now our eighth year of doing 

business in the Maldives and I feel as confident as ever in the potential of this country. This additional investment in 

NIYAMA sees MINT strengthen its owned portfolio in the Maldives, demonstrating our commitment to the market. This 

investment also reinforces our clustering strategy, whereby our aim is to group hotels and restaurant outlets in each 

country that we operate in.”   

Dillip Rajakarier, CEO of Minor Hotel Group, added, “Since the launch of NIYAMA 18 months ago, the resort has set the 

standard in offering a differentiated product which ensures that it stands out in the market, both on a local and 

international level. In addition, successful business results and a high demand factor have paved the way for 

consideration of expansion plans for the property. With increasing tourism demand for the Maldives, I am very confident 

that our portfolio of resorts will continue to perform exceptionally well over the coming years.” 

About Minor International: Minor International (MINT) is a global company focused on three primary businesses 

including restaurants, hotels and lifestyle brands distribution. MINT is one of Asia’s largest restaurant companies with 

over 1,400 outlets operating system wide in 20 countries under The Pizza Company, Swensen’s, Sizzler, Dairy Queen, 

Burger King, Thai Express, the Coffee Club, Ribs and Rumps and Riverside brands. MINT is also a hotel owner, operator 

and investor with a portfolio of 100 hotels and serviced suites under the Anantara, AVANI, Oaks, Per AQUUM, Marriott, 

Four Seasons, St. Regis, Elewana and Minor International brands in Thailand, Australia, New Zealand, the Maldives, 

Vietnam, Tanzania, Kenya, the Middle East, Sri Lanka, China, Malaysia, Indonesia, Cambodia and Mozambique. MINT 

is one of Thailand’s largest distributors of lifestyle brands focusing primarily on fashion, cosmetics and contract 

manufacturing. Its brands include Gap, Esprit, Bossini, Charles & Keith, Pedro, Red Earth, Tumi, Zwilling J.A. Henckels, 

ETL Learning and Thaisale. For more information, please visit www.minorinternational.com. 
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